WHY LONDON

FOR CREATIVE INDUSTRIES LONDEN

& PARTNERS

LUNDUI!; CREATIVE R
|NTERN/—\T|UNAL§
OTHER CITY

LUNDUN GIVES YOU

ALLAELLLLLL L ALLESS LOpN

NEARLY n 5\\ /////E
400,000 g 12 HIGHEST
A {OMILLION o

| CONSUMER BASE

PEOPLE WORK AMONG LEADING

IN LONDON'S S — EUROPEAN CITIES
# EARLY ADOPTERS

QQQQQQQQQQQQQQQQ m ALL EAGER TO TEST AND BUY

NEW PRODUCTS AND SERVICES

INWARD
INVESTMENT
ONDON 99 & iy
A\ A\ /.  TWO-THIRDS INTERNATIONAL ™=
THE EURUPEAN ‘ ‘ ‘ OF INTERNATIONAL FILMMAKERS -
ADVERTISING SECTOR HOME T0 AGENCIES BROUGHT

£1 BILLION

INTO THE UK

ECONOMY
— IN 2011 —

LONDON .-+~ 2

RD BUSIEST - = THE
s o s sy OF ENGLAND’S TV HIGHEST
FILM PE?TI{!UBTIUN A INDUSTRY WORKFORCE CONCENTRATION
sovoosss 39CREWS ANAA A A A A A A AT OF

P e LEGAL > |w B

EVERY DAY S ‘ - EXPERTS PROTECTION *
> | | pl



