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¢ Provisional data from the IPS shows that
in 2010, London welcomed 14.6 million
overseas visitors, 2.7% more than in 2009.

¢ Expenditure, buoyed by the continuing
weakness of sterling, reached almost £8.7
billion, a 5.2% boost over 2009.

e The USA remained London’s largest
international market, with visits equalling
1.74min 2010. It is a particularly high-
value market, with receipts of nearly
£1.3bn.

* The main economies of continental
Western Europe make up London’s other
main markets in volume terms. France is
the second largest, followed by Germany,
Italy and Spain.

e Germany, Italy and France (particularly
leisure) made significant contributions to
London’s growth in 2010; whereas the
stalling Spanish economy was reflected in
a 14% loss.

e Asia Pacific continues to make a bigger
impact in London’s visitor mix, buoyed by
rapid growth in the Chinese and Indian
markets. With its strengthening currency,
Australia performed very strongly in 2010

¢ Average visitor spend in London is £594,
with some major variations around this
figure. The Kuwaitis (£1,797) and Saudis
(£2,030) are the highest spenders, while
US visitors spend an average of £734.

¢ At the opposite end of the expenditure
spectrum, visitors from the capital’s
biggest European markets, France (£313)
and Germany (£331), are relatively lower
spenders
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Source: ONS, International Passenger Survey, 2010 preliminary figures

Asia Pacific includes Australia, New Zealand, India, China, Singapore, Hong Kong & Japan
Other Europe includes Norway, Poland, Switzerland & Russia

North America includes USA & Canada while Others includes all the remaining countries
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Source: Euromonitor International's Top City Destinations Ranking, Jan 2011




